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Consumer Marketing Conference 


The first meeting of the Consumer Marketing Di- 
vision as a division separate from industrial mar- 
keting will be held under the leadership of Irwin D. 
Wo tr, Secretary, Kaufmann Department Stores, 
and Vice President in Charge of the Consumer Mar- 
keting Division of the Association, at Pittsburgh, 
Tuesday, October 21, and Wednesday, October 22, 
1930. 


The Tuesday morning session on Trends in the 
Manufacturers Choice of Marketing Channels 
will ,be opened with a paper by Dr. Harry R. Tos- 
DAL, Professor of Marketing, Harvard Graduate 
School of Business Administration. The Tuesday 
afternoon session on Shall the Manufacturer Con- 
tinue to Sell Through the Wholesaler and If So, 
When and How? will be opened by a paper by E. 
M. West, Marketing Advisor. 


Wednesday morning, October 22, will be devoted 
to three papers: Chain Store Developments and 
What They Mean to the Manufacturer and 
Wholesaler and Other Retailers, by GopFrrey 
Lesuar, Editor, Chain Store Age; Department 
Store Trends and What They Mean to the Manu- 


: 





facturer, Jobber and Other Retailers, by a speaker 
to be announced ; The Chance for the Independent 
Store, by a speaker to be announced. 

The Wednesday afternoon session will be de- 
voted to a symposium entitled Whose Responsibil- 
ity Is It to Translate Consumer Demand Into 
Merchandise Style? In this symposium parties 
to the solution of this problem will be repre- 
sented by various interests such as a department 
store executive, a wholesaler, a style consultant, 
an advertising agency, a manufacturer’s sales 
executive, a manufacturer’s merchandising man- 
ager, a manufacturer’s production executive, etc. 


A unique feature of the program will be a discus- 
sion of a manufacturer’s marketing policies versus 
department store merchandising policies by L. R. 
BoOULWARE, General Sales Manager, Syracuse Wash- 
ing Machine Company and Irwin D. Wo tr, Secre- 
tary and General Merchandise Manager, Kaufmann 
Department Stores, Inc. 

Kaufmann Department Stores do not handle the 
Iasy Washer” manufactured by Syracuse Washing 
Machine Company. Mr. BouLtware will present a 
manufacturer’s sales talk to Mr. WotrF and will try 
to round out his Pittsburgh representation. Mr. 
Wo r will meet his arguments in terms of depart- 
ment store merchandising policy. 

While the discussion could be extremely amusing 
and doubtless will be in spots, the objective of 
Messrs. BOULWARE and WoOLrF is entirely serious and 
the session should be extremely instructive. The 
discussion should bring out all the major points in a 
manuiacturer’s marketing policies in relation to de- 
partment store merchandising policies. 


““ 


Among the prominent marketing executives who 
will take part in the discussion at the conference are: 

H. W. Prentis, Jr., First Vice President, Arm- 
strong Cork Company. 

H. R. Lane, Vice President, The Kendall Com- 
pany. 

Paut G. HorrMan, Vice President, The Stude- 
baker Corporation of America. 

Wituiam M. Zintt, Division Manager, E. I. 
du Pont de Nemours & Company. 


Style Clinic 


Following the Consumer Marketing Conference 
at the William Penn Hotel, Pittsburgh, a Style Clinic 
will be held on Thursday, October 23, at the Kauf- 
mann Department Store, 10:00 A. M. to 5:00 P. M. 


At these sessions products of members of the 
American Management Association will be discussed 
from the style, fashion, color and design point of 
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view. Those who will take part in the clinic will in- 
clude style specialists, authorities on art, department 
store merchandise executives, representative consum- 
ers and, of course, the convention registrants. 

Members are invited to present for clinical analysis 
products which will lend themselves to discussion. 
Each clinical analysis of a product will be sum- 
marized to bring out all the points of constructive 
suggestion. Wherever desired, the name of the man- 
ufacturer of the product will not be disclosed though 
it is assumed that each manufacturer presenting a 
product for clinical analysis will be glad to have his 
firm identified with a movement for constructive 
analysis and to have it demonstrated that he does 
have an open-minded attitude toward his own 
products. 

Members who would like to present products for 
discussion are invited to communicate with the Man- 
aging Director, W. J. Donatp, at 20 Vesey Street, 
N. Y. A maximum of 25 commodities can be 
accepted. 


Sales Training Conference 


Preceding the Consumer Marketing Conference at 
the William Penn Hotel, Pittsburgh, there will be a 
group conference of sales executives interested in 
the training of salesmen, presided over by VINCENT 
Corrin, Director of Education, Penn Mutual Life 
Insurance Company and Chairman of the Sales 
Training Group of the American Management Asso- 
ciation. 

This group conference is primarily designed for a 
small group interested in the more advanced and 
technical aspects of the training of salesmen. 


Office Management Conference 


The Annual Office Management Conference will 
be held at the Palmer House, Chicago, Illinois, Oc- 
tober 30 and 31, 1930 under the leadership of CooKE 
Lewis, Vice President, Liberty Mutual Insurance 
Company and Vice President in Charge of the Office 
Management Division, 

The subjects which will be presented for discussion 
are as follows: 

Thursday morning, October 30, will be given 
over to a discussion of Developments in Office 
Methods. The main paper will be presented by 
W. W. Beers, General Auditor and General Meth- 
ods Accountant, Western Electric Company. The 
Thursday afternoon session will cover the subject 
Budgeting Office Expenses. 

Friday morning, October 31, will be devoted to 
Organization for Office Services and Job An- 
alysis—Quantitative and Qualitative. The sub- 
jects for the afternoon session are Measuring and 
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Compensating for Office Out 
ciples of Payment—Group 
Bonus and Measuring and Cc 
and Dictaphone Transcribing. 


A feature of the conference 
cussion session from 3:00 to 5: 
noon on Thursday and Friday. 


The salary administration p 
the Philadelphia Electric Comp: 
by J. O. Hopwoop at a dinner 1 
Administration Group, Thur 
tober 30. 


Public Relations C 


The first meeting of the Pr 
sion of the Association will b 
sometime during the latter part 
ably the third week. 


Industrial Market 


The Association is very anx 
mation regarding industrial m 
conducted by companies which 
facturer or other corporation: 
which the Association would lil 


1. Name, title, address, etc. o 
ing such research 

2. The scope of the research 

3. Interest in industrial marl 


Such information may be sent 
rector at 20 Vesey Street, New 


Insurance Dir 


Much interest is being mar 
department managers and by f 
insurance officials in the newly 
Division of the Association. 
have organized insurance depar 
handling of their insurance pr 

Following the Insurance Co 
phia in April held under the aus 
Division, the Association establi 
vision which would provide fc 
ground for insurance manager: 
pany executives. 

It was perfectly evident tha 
sion could not devote attention 
and probably not more than 
years. 

Never before has there bee 
insurance buyers and insurance 
to meet in an absolutely neut: 
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e Output—General Prin- 
iroup versus Individual 
nd Compensating Typing 
‘ibing. 

rence will be a general dis- 
> to 5:00 P. M. each after- 
riday. 


tion plan and program of 
Company will be presented 
inner meeting of the Salary 

Thursday evening, Oc- 


ms Conference 


the Public Relations Divi- 
will be held in New York 
sr part of November, prob- 


arket Research 


‘'y anxious to receive infor- 
rial market research being 
which market to the manu- 
rations. The information 
juld like to have is: 


, etc. of the person conduct- 


search 
il market research methods. 


e sent to the Managing Di- 
t, New York, N. Y. 


-e Division 

g manifested by insurance 
d by fire, casualty and life 
newly organized Insurance 
ation. Many corporations 
» departments for the better 
ice protection against loss. 
ice Conference in Philadel- 
the auspices of the Financial 
established an Insurance Di- 
vide for an annual meeting 
anagers and insurance com- 


nt that the Financial Divi- 
ention to insurance annually 
than once in four or five 


re been an opportunity for 
surance company executives 
y neutral atmosphere. The 
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meetings will be conducted on an impartial and sci- 
entific basis. President Graham says about this new 
Division, “The establishment of the Insurance Divi- 
sion comes out of the desire of buyers of various 
kinds of insurance sold to business organizations to 
have a forum in which they may discuss ways and 
means of improving their insurance coverage. The 
Division will be maintained as a buyers’ division but 
not so as to exclude representatives of insurance com- 
pany members who have already contributed notably 
to establishing the temperate and scientific character 
of the discussion. 


New Members 


The following have joined or enlarged their mem- 
berships in the Association since July 1, 1930. 


Company 
Class C 


Continental Insurance Company 
Detroit Edison Company 


Class D 


Bishop & Babcock Manufacturing Co. 
Borden Co. 

Burton Explosives, Inc. 

Hardware Dealers Mutual Fire Insurance Co. 
Hayden, Stone & Co. 

Industrial Brownhoist Corp. 

Lehman Brothers 

James O. McKinsey & Co. 

National Telephone Supply Co. 
Roessler & Hasslacher Chemical Co. 
Union Bag & Paper Corporation 


Limited 
Detroit Bankers Company 
Erwin, Wasey & Company, Inc. 
Fairmont Railway Motors, Inc. 
Farm Bureau Mutual Automobile Insurance Co. 
Forstmann & Huffman Co. 
Magnuson Products Corporation 
W. J. McCahan Sugar Refining & Molasses Co. 
Stecher Lithographic Co. 
. Walter Thompson Company 
nited Paperboard Co., Inc. 
Dabney T. Waring 


From Other Countries 


Affarsekonomiska Forskningsinstitutet vid Handel- 
shogskolan—Sweden 

Dumarts Limited—Canada 

E. L. McLean, Limited—Canada 

Rag. Giorgio Maggioro—lItaly 

A. B. Nordiska Companiet—Sweden 

Jas. A. Ogilvy’s Limited—Canada 

Chas. Ed. Potter—Canada 


Individual 
Fifty-three individual members have joined the 
Association since July 1, 1930. 


5 





Extra Copies of 


Publications Available 
to Members Only 


on 


Financial Management 


Insurance With Security—F. M. 33 
By P. D. Betrertey, Assistant Treasurer, Graton & 
Knight Compan, . 
Insurance and Prevention—Fire, Accident, Crim- 
inal—F. M. 34 
By Greorce W. Extiotrt, General Secretary, Phila- 
delphia Chamber of Commerce. 


Production 


A Purchasing Schedule That Abolished Store 
Rooms—Pro. 
by Cart J. SHeERER, Treasurer, Marmon Motor Car 
Company. 
Stores’ Control of Raw Material—Pro. 59 
By J. E. Pavcert, Assistant to General Superin- 
tendent, Spiccr Manufacturing Company. 
The Time Study Department—Its Place in the 
Factory Organization—Pro. 75 
By A. L. Kress, Head, Central Planning Depart- 
ment, United States Rubber Company. 


W ho Should Control Inventory ?—Pro. 
H. 


R. Maxwe.t, Office Manager, The White- 
head & Hoag Co. 


The Association prints a small supply of extra 
copies of publications in order to meet the needs of 
members who wish extra copies for distribution 
within the company. 


From the list prices 


Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 


Orders for less than $1.00 net must be accom- 
panied by cash. 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 


Please send me your literature as checked above. 


Name ... 


Pe vicisdedanases 


Address ST Tee Tre ee Tn vee 


eeeeeeeeeereseeeeeeeeeeeeeesees 


6 





